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This month, our regular
themed section brings together
recent work produced for
charities and not-for-profit
organisations. Next month:
Self-promotional projects
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Doh Boy heads up a
campaign by ethical clothes
brand Howies to reduce the
fat content in bread. 500 of
these vinyl toys have been
distributed in boxes
designed by Phil Carter and
Paul Stapleton of Carter
Wong Tomlin. The figure
sits in a bread tin which can

be used to make your own,

non-fatty, loaf. More
information at
www.howies.co.uk/dohboy
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http://www.carterwongtomlin.com/flash.html
http://www.howies.co.uk/dohboy
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http://www.leedsyouthopera.org.uk/home.html
http://www.flat33.com
http://www.foe.co.uk
http://www.vilcek.com
http://www.pentagram.com/
http://www.sagmeister.com/
http://www.thechase.co.uk/homepage/
http://www.dogshome.net/
http://www.bandwstudio.co.uk/
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